
Ski l ls

Educat ion
T h e  U n i v e r s i t y  o f  O k l a h o m a

Awards and Honors
•
•
•
•
•
•
•

Concept  development
MRI Simmons Insights
Qualtr ics  XM
Survey Monkey
Focus group moderat ion
Creat ive  wr i t ing
Event  planning

B a c h e l o r  o f  A r t s  i n  J o u r n a l i s m  A d v e r t i s i n g  w i t h  S p e c i a l  D i s t i n c t i o n
•3.98 Cumulat ive  GPA
M a s t e r  o f  A r t s  i n  J o u r n a l i s m  a n d  M a s s  C o m m u n i c a t i o n  ( A d v e r t i s i n g )
•3.89 Cumulat ive  GPA

amandabwithrow@gmai l .com |  amandawithrow.com

• Awarded the Universi ty  of  Miami  Top Student  
Research Paper  Award at  the 2023 Internat ional  Publ ic
Relat ions Research Conference
•
•
•

Dean’s  Honor  Rol l  |  Gaylord Col lege of  Journal ism
President’s  Honor  Rol l  |  Univers i ty  of  Oklahoma
Winner  of  Gaylord Col lege of  Journal ism 2023 Senior  

Advert is ing Campaign Contest

Amanda Withrow,  M.A.

Work Exper ience
Hobby Lobby
Dig i ta l  Media  Buyer  |  06/2024-Present
•

VI  Market ing  and Branding
Intern |  05/2023-08/2023
•
•
•

Composed copy for  c l ients  for  socia l ,  d ig i ta l ,  and t radi t ional  advert is ing  mediums.
Ut i l ized SEO tact ics  to  best  reach audiences and dr ive  performance.
Analyzed and ut i l ized t rending topics  to  encourage organic  reach.

Gaylord  Col lege of  Journal ism and Mass  Communicat ion
Graduate  Ass istant  |  08/2023-05/2024

• Teaching ass istant  for  Advert is ing  Campaigns,  Advert is ing  Account  Planning and
Advert is ing  Research courses,  overseeing s ix  campaign teams and assist ing  with
strategy development  and execut ion.
Research assistant  contr ibut ing  to  mixed methods studies  on consumer behavior .•

One of  two team members  negot iat ing  CPM rates  and contracted T&Cs with
OTT/CTV vendors,  compi l ing  comprehensive  report ing  across  OTT/CTV and dig i ta l
teams and managing Google  Store  l ist ings  and rev iews.
 


